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INTRODUCTION

Community Voices

High Point 2045 was as much about having a community

dialogue as it was about producing the comprehensive plan.

While the primary purpose of High Point 2045 was the production
of a comprehensive plan to help manage anticipated growth and
development in the cCity, it provided the opportunity for the High
Point community to talk about important community topics. The
HighPoint2045 comprehensive plan was developed through broad
and robust community engagement and the community’s voices
were instrumental in crafting all aspects of the HighPoint2045
Comprehensive Plan.

£ 'nclude everyone
(lower income,
diverse population,
north High Point,
etc.) in the growth.”

“one” community. We
are divided in many
ways — racially,
economically, north
from south, etc.”

@6 I'm concerned about the lack of
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High Point 2045 Comprehensive Plan

£ There needs to be
a GREENING of
the city. The great
destination cities all
have green spaces
for people to enjoy
the outdoors.”

¢6\\e need less )
suburban sprawl.

&G | worry about not being G People are struggling to

meet very basic needs
related to employment,
housing, access to food,
health and healthcare, and
a sense of stability and
belonging in a city that
continues to grow.”

reasons to visit downtown High Point

in-person.”
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¢& Beautification
ofthe
%Iateways Into
the city (e.g.,
street trees,
sidewalks,
overall
aesthetics, etc.)
is needed.

&& Lack of housing
and things to
attract younger
(20s/30s)
community
members.”

OHportunities,
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8¢ Access to things like
grocery stores and medical
facilities is a real challenge
for residents without access
to cars.”

¢ New residential development

at higher densities,

ould be pursued in and around

downtown.”

OUTREACH BY THE NUMBERS  The High Point 2045 Comprehensive Plan outreach efforts have included:
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